MBA Pre-requisite Courses

for the programs:

® Master of Business Administration
= Master of Business Administration Advanced

® Graduate Certificate in Management
® Graduate Diploma in Business Administration

Cat no

7100
7059
7064
7075
7080
1222
7015
7022
7012

1225
7025
1226
7042
1107
1221
7103
7000
7002
1228
7086
7049
7081

7052
7106
7041
1224
7039
1072
7087
7101
7102
7104
7046
7031

7040
7009
7045
7044

7090
7088

7029
7106
1231
1232

7049
7230
1233
1229

Course in which you wish to enrol

Accounting for Managers

Advanced Managerial Finance
Advanced Marketing

Advanced People Management Skills
Applied Corporate Finance

Business Intelligence

Business in East-Asia

Business Law

Business Performance Improvement

Business Project

Company Failure and Renewal
Competitive Business Strategy
Corporate Strategy
Cross-Cultural Management
Current Issues in Management
Economics for Management
Entrepreneurship

European Business Strategy
Family Business and SME Management
Fundamentals of Leadership
Global Branding

Global Business

International Financial Mgmt
International Human Resource Mgmt
International Marketing

Knowledge Management
Management of Change
Management Project

Managing Contemporary Organisations
Managerial Finance

Managing Technology Innovation
Marketing Management

Negotiation Skills

Operations Management

Project Management
Public Sector Management
Services Marketing
Strategic Management

Strategic Operations Management
Strategic Performance Drivers

Topics in Finance

Topics in Management: International HRM
Topics in Management: Mergers & Acquisitions
Topics in Management: Business Consulting

Topics in Marketing

Organisational Sustainability

Statistical, Quantitative & Analytical Thinking
Winning Organisations
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A student shall not enrol in any course for which the pre-requisite or co-requisite requirements
prescribed in the syllabus have not been met. Pre-requisites must be passed at the minimum

level prescribed by the Faculty.

Pre-requisite courses required

None

Managing for Value Creation or Managerial Finance

Marketing Management

Managing Contemporary Organisations

Managing for Value Creation or Managerial Finance

Managing Contemporary Organisations, Managerial Finance

Strategic Management

Fundamentals of Leadership, Marketing Management, Accounting for Managers

Fundamentals of Leadership, Accounting for Managers, Managing Contemporary
Organisations

8 MBA Core courses

Accounting for Managers, Managing Contemporary Organisations
Strategic Management; Assumed Knowledge: all core MBA courses
All core MBA courses

Managing Contemporary Organisations

Accounting for Managers, Marketing Management

None

Accounting for Managers, Marketing Management

Strategic Management

Fundamentals of Leadership

This course is normally undertaken as the first course in any program
Marketing Management

Fundamentals of Leadership, Accounting for Managers, Marketing Management, Economics
for Management

Managerial Finance

Managing Contemporary Organisations

Marketing Management

Accounting for Managers, Marketing Management, Managing Contemporary Organisations
Fundamentals of Leadership, Managing Contemporary Organisations
All core MBA courses

Fundamentals of Leadership

Accounting for Managers

Strategic Management

None

Managing Contemporary Organisations

Fundamentals of Leadership, Accounting for Managers
Students who have completed Strategic Operations Management should not undertake
this course

Fundamentals of Leadership, Accounting for Managers, Managerial Finance
Fundamentals of Leadership
Marketing Management

Fundamentals of Leadership, Accounting for Managers, Marketing Management, Economics
for Management. Co-requisites: Managing Contemporary Organisations, Managerial Finance

Marketing Management and Managing Contemporary Organisations

Students who have completed Operations Management should not undertake this course
Accounting for Managers, Marketing Management, Economics for Management, Managing
Contemporary Organisations

Managerial Finance
Managing Contemporary Organisations
Accounting for Managers; Managerial Finance

Fundamentals of Leadership, Accounting for Managers, Managing Contemporary
Organisations

Marketing Management
Managing Contemporary Organisations; Global Business
Fundamentals of Leadership and Accounting for Managers
Strategic Management; Assumed Knowledge: all core MBA courses
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